
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

  
 
 
 
SMB Group increases online 
engagement by 61% and leads by 
23% within minutes with BrightInfo 
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The Challenge 
 
 
Founded in 2008, the SMB Group is a leading technology industry research, analysis and 
consulting firm focused exclusively on technology adoption and trends in the highly 
fragmented small and medium business (SMB) market. The SMB Group is well 
recognized for their annual “Top 10 SMB Technology Predictions” thought leadership 
papers, blogs and primary research reports. 
 
SMB Group’s online marketing strategy relies heavily on inbound marketing with 
valuable content such as webinars, videos, presentations etc. The majority of SMB 
Group’s content assets are open to the public, which makes the SMB Group website 
highly Search Engine Optimized (SEO). When visitors arrive at the SMB Group website, 
the company leverages content marketing to drive visitor engagement and eventually 
conversion, nurturing visitors with free content until they are ready to sign up for 
premium content or contact the company for custom services and projects. 
 

The SMB Group wanted to drive more activity from their online traffic and increase 

engagement and conversion of their anonymous browsing visitors. The team decided to 

explore a solution to help anonymous visitors immediately get the most relevant 

marketing content and thus move them faster through the buyer journey. However, the 

team had some concerns: 

 How to offer the right content to the right anonymous visitor at the right time 

 How to increase leads from content that is mostly unlocked (Not behind a form)  

 How to make sure getting this done will not require substantial ongoing 
resources 

“With Google getting approximately 3.5 billion searches a day, a good 
chunk of our audience finds us online through a Search Engine, which is why 
Search Engine Optimization (SEO) is important to our business. In addition 
Marketing strategist and author David Meerman Scott suggests that free 
content gets 20 to 50 times more downloads than content that requires the 
user to input contact information,” says Laurie McCabe, Partner at the SMB 
Group. “We solved that issue by combining free and premium articles but 
wanted to increase the content consumption and engagement”  

http://www.internetlivestats.com/google-search-statistics/
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The Solution 
 

The SMB Group signed up for the BrightInfo cloud service to provide online visitors with 
personal, dynamic content recommendations as they browse around. Activating 
BrightInfo just required placement of a small Java Script on the SMB Group web pages 
and selecting a few menu options. Within minutes from signup, BrightInfo’s unique 
targeting algorithm helped the SMB Group leverage their existing content by 
automatically recommending the most relevant next step from the available content 
marketing items to the individual anonymous visitors. Since BrightInfo is an add-on 
solution the SMB Group team wasn’t required to change anything on their website or 
landing pages to activate BrightInfo. 

 “BrightInfo was up and running in minutes, immediately increased content 
engagement and leads by dynamically recommending the right content 
items to the individual visitors at the right time,” notes McCabe. “Everything 
worked well right out of the box, and the BrightInfo analytics were 
insightful.” 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

  

 

The BrightInfo 
Recommended Content 

window accompanies 
visitors through the SMB 

Group website and blog or 
engages visitors as they 

plan to exit. 
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The Result 
 

The SMB Group experienced an immediate uplift in leads and engagement, without 
any other change to their website. Using BrightInfo’s automated service, the SMB 
Group was able to expose individual anonymous visitors to the best possible content for 
them in real time, providing them with a personalized experience and encouraging them 
to engage with the company.  

Within the 30 day trial the measurable results were a 61% increase in marketing 
content engagement – videos, webinars, presentations etc. which in turn derived a 
23% increase in online form conversions as more visitors responded well to the 
company’s content that matched their interest.  

The SMB Group continues to use BrightInfo to provide real time personalization for 
individual anonymous online visitors, increasing the ROI from their content marketing 
investment further. Through the BrightInfo built in reporting the SMB Group team sees 
a steady increase in their website conversion and engagement metrics and gets 
insightful information on the content engagement and content consumption. 

“I’m very happy with the 23% increase in leads and the 61% increase in 
content engagement – it is far beyond my expectations and was achieved 
without any effort on my team’s part. I recommend BrightInfo for every 
SMB that leverages content marketing” observes McCabe. 

 

ABOUT BRIGHTINFO 

With BrightInfo, every website that leverages content marketing can offer the most relevant content to each 
anonymous visitor – dynamically, in real time and on each page visited. 

Businesses that leverage BrightInfo increase visitor engagement dramatically. The service helps ensure visitors 
are exposed to the most relevant content, consume more content on average, and sign up more for premium 
content. It can be configured for website and blog pages or to engage abandoning/bouncing visitors on landing 
pages. 

BrightInfo requires no configuration, customization or integration and delivers value within minutes of sign up. 
Visit www.brightinfo.com to learn more. 

 

http://www.brightinfo.com/

